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Using Snowplow, Attest is able 
to collect behavioral data across 
different domains and power the 
development of its cutting-edge 
consumer insights product. 

https://www.askattest.com
https://snowplowanalytics.com
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Attest provides a fast, intuitive platform for its users to capture and 
analyze consumer insights. Through survey data, market analysis, brand 
tracking and more, Attest users can quickly and easily build a better 
understanding of their target audience.  
 
But for Attest, fractured data collection across limited, packaged tools 
made it challenging for their product teams to gain insights on their own 
users. After trying Snowplow and exploring its rich behavioral data for 
themselves, Attest were able to build a much more complete, cohesive 
view of their user journey across all their platforms.  
 

Background ATTEST  
AT A GLANCE 
 
Company: Attest        Industry: B2B Tech 
Attest is a consumer research platform that makes it fast and simple for brands to 
tap into the voice of their target audience whenever and wherever they need. 

“We’re thinking more about what the funnel 
looks like and what’s happening in our domains – 
the level of data maturity has jumped since we’ve 
implemented Snowplow” 

– Vojtech Petrus, Product Analyst at Attest  

Solutions: 
 
•  Snowplow for capturing 
rich, accurate behavioral 
data the team could trust;  
 
•  Snowplow’s enhanced 
privacy configurations 
allowed for limited data 
capture where required; 
 
•  Snowplow gave Attest a 
unified way to capture user 
activity across all their 
domains. 
 
   

Results: 
 
•  Attest’s data team is now 
able to implement 
marketing attribution and 
funnel analysis to better 
understand the user journey; 
 
•  Attest has a rich, high-
quality behavioral data set 
they can use to drive success 
across multiple use cases; 
 
•  Since implementing 
Snowplow, the data 
culture at Attest has 
transformed and the 
organization has seen a 
step up in its data maturity.  
 

Challenges: 
 
•  Difficulty getting 
complete, reliable data from 
their existing data stack;  
 
•  Existing data from 
packaged analytics tools 
was messy, inaccurate and 
unsuitable for deep analysis; 
 
•  No ability to track user 
activity effectively within a 
non-standard user journey; 
 
•  Without a tracking 
strategy, there was no way 
to set up tracking or answer 
new questions from the 
product team.

https://snowplowanalytics.com/blog/2021/08/10/the-data-maturity-model-how-to-accelerate-your-data-journey/
https://www.askattest.com


The Challenges 

“We were left blind on what users were actually doing and what they 
were achieving with the platform. We managed to find some answers, 
but with every request from the product team, it became clear our 
setup wasn’t going to cut it” – Vojtech Petrus, Product Analyst at Attest  
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As a platform for consumer intelligence, 
the team at Attest is well versed in the importance 
of understanding users and what drives them. 
But with their existing data setup, it was difficult to 
get an accurate picture of user behavior – harder 
still to track activity across their three domains: 
their website, survey collection platform and 
dashboard solution in a uniform way. 
 
Put simply, internal data collection at Attest was 
disparate and siloed. Whilst the data team was 

able to capture and analyze behavioral data to a 
certain extent, it wasn’t getting a full picture of the 
user journey. 
 
Making matters worse, analysts at Attest could tell 
that acquisition data from their packaged analytics 
platform was inaccurate. They could see, for 
example, that they had 100 signups from their 
website, while their analytics platform reported 
160. This quickly eroded trust in their web data and 
prompted Attest to look for more reliable means to 

build an understanding of their users. And since 
more and more questions were springing up from 
the product team and other stakeholders, it 
became clear that Attest had no clear way to 
capture enough data across all their domains to 
produce the insights they urgently needed.



Searching for a solution... 
Vojtech Petrus, Product Analyst at Attest who led 
the tech selection process had three key criteria 
for their data capture solution: 
 
●   The tool needed to be able to capture 
behavioral data across different domains (their 
website, survey platform and consumer analysis 
solution) in a unified format; 
●   It needed to be able to capture high volumes of 
behavioral data in a scalable, cost effective way; 
●   It needed to have dedicated tooling to ensure 

user privacy – able to capture data in a sensitive 
manner for certain use cases.  
 
High on the list of ‘wants’ from the Attest team was 
the ability to deeply understand their users and 
how they moved between their platforms. It was 
important for them not only to capture user 
behavior, but to be able to surface it in an 
accessible way throughout the business.  

“We wanted to capture user activity on the website 
and the dashboard – build our marketing attribution 
and dive into more detailed user analytics. The aim 
for us is when a squad asks a question, we can 
generate the data they need and pull it into a 
dashboard for them to explore.” – Vojtech Petrus, Product Analyst at Attest  
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While exploring different options, Snowplow 
emerged as a primary consideration because it 
addressed all three of Vojtech’s requirements. 
Crucially, Snowplow could give Attest’s team 
flexibility around how they could capture data, and 
was designed to deliver a data set internal 
stakeholders could rely on. On the other hand, 
none of the packaged tools Vojtech and his team 
had tried or considered was able to deliver in these 
key areas. 
 
The Snowplow free trial (also known as, 
“Try Snowplow”) gave Vojtech and his colleagues 

an easy way to spin up Snowplow and validate 
what they could do with the platform. This helped 
to prove the value of Snowplow’s technology 
internally before making a commitment.  
 
Try Snowplow enabled Vojtech to explore Snowplow’s 
technology quickly (setting up in less than a day) 
without having to trawl through documentation or 
join multiple sales calls to get answers. From there, it 
was easier for Attest to lay a path for their data 
ambitions, knowing their main use cases—marketing 
attribution and user journey analytics, would be more 
than possible with Snowplow.  
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...and finding it

“With Try Snowplow, it was all about proving to stakeholders that 
it was easy for us to do what we wanted with our data, and that 
tracking from all our domains in a unified way was going to be a 
game changer for us.” – Vojtech Petrus, Product Analyst at Attest 

The benefits of Snowplow 
 

• Cohesive tracking – Snowplow enables 
you to capture data from multiple sources 
(web, mobile, server-side applications and 
more) in a unified structure, making it much 
easier to gain a complete picture of user 
behavior across platforms;  
 
• Complete, accurate, trustworthy data – 
Snowplow is architected to deliver high-
quality data, validated against your own 
schemas to ensure it lands in your data 
warehouse in a clean, expected format;  
 
• Tracking on your terms – Snowplow 
comes with a range of trackers that offer 
huge flexibility when it comes to answering 
any questions you may have about your users 
and their overall experience.

https://snowplowanalytics.com/get-started/try-snowplow/
https://snowplowanalytics.com/get-started/try-snowplow/


“It was just easier to get our hands dirty 
and see ‘oh, this is how Snowplow works’. 
It gave us clarity on what was ahead of us 
before signing up to Snowplow Insights”   

 – Vojtech Petrus, Product Analyst at Attest   
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“Teams really think differently about data 
now. Now that we can see what events are 
getting fired – it’s quite transformational 
for our teams to see what the journey really 
looks like and understand how we might 
receive that data” 
 

– Vojtech Petrus, Product Analyst at Attest 

Even in the early stages of their journey with Snowplow, Attest is 
reaping the benefits of a robust behavioral data platform. Thanks 
to Snowplow’s trackers and custom events, multiple teams are 
able to capture data that wasn’t possible with their previous setup 
across all of their domains. Key use cases such as marketing 
attribution, building a single customer view and funnel analysis 
on signup registration are all now progressing, fueled by 
Snowplow data.  
 
Less tangible but just as significant is the change to Attest’s data 
culture after implementing Snowplow. The organization as a 
whole has transitioned from ad-hoc data queries to a more 
mature approach to data strategy – indicating a marked shift in 
how people see and work with behavioral data. 
 
Armed with a stronger, more complete data set, Attest’s internal 
teams can now focus on driving value with data, making it 
easier and more rewarding for their users to work with 
consumer intelligence.  

The results
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https://docs.snowplowanalytics.com/docs/understanding-tracking-design/out-of-the-box-vs-custom-events-and-entities/
https://snowplowanalytics.com/use-cases/marketing-attribution/
https://snowplowanalytics.com/use-cases/marketing-attribution/
https://snowplowanalytics.com/use-cases/marketing-attribution/
https://snowplowanalytics.com/use-cases/single-customer-view/
https://snowplowanalytics.com/use-cases/customer-journey-analytics/
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Learn more about how Snowplow 
can empower your organization 
with behavioral data 
 

Our free, easy-to-use version of Snowplow 
technology that allows you to collect and model 
your own behavioral data in under 30 minutes. 

17 Bevis Marks 
Floor 6 
London 
EC3A 7LN 
United Kingdom

SCHEDULE A CALL TRY SNOWPLOW

https://snowplowanalytics.com
https://snowplowanalytics.com/get-started/book-a-demo-of-snowplow-insights/
https://try.snowplowanalytics.com

